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MVP.com Website

MVP.com was an internet only sports retailer
specializing in high-end sporting goods. The site was
designed to be easily updated for merchandising
specials and marketing campaigns. Ease of use was
also of para- mount concern, keeping the site
navigation up to date and responding to user input.
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Fan Shop.

why MVP.com?

The best products from
a huge selection of
brands.

Click Here for the
Fan Shop

100% Satisfaction
Guarantee

Product insight from the
world's best athletes

Guaranteed secure
onling purchasing & 24-
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NBA Store Website

The NBA was moving their store to a new ecommerce
platform. Styleclick worked with the NBA's internal
marketing team to maximize their brand representation
while maintaining an easy to use store.
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CMXvision

your xcellent entertainment scene
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artists
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¢ - free video clip
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w FREE clip now! high l$-
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- CLICK TO JOIN NOW
i N FREE VIDED!

Joining CMX as a charter member
gives you access to exclusive content
at a great low price!

CMXspurts w0y A OF s DAY PO
changing the way the world watches sports - . _'_."r - Join now far full access!

EMAIL: PASSWORD:
videos
events
fan
ilSi'Gr F[ATUR[lIII FIGHTER!

news The “Powerful Pole

38-4 (31 K0's)
shop
PLAY INTRO
CLICK TO IDIN NOW - BECOME A MEMBER!
Check out a preview of what members get!

L, L h ] i 7 J FREE! Preview of Fight Night!
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FREE Photo! Fras lutln’ln:' P!niu highlightst Ilasur Toddy

l.

abowtemx | contactus | termsaprivacy | help & fan

CMXsports and CMXvision Websites

CMX was a commodities trading company that was
flush with their success on the Internet. The owner’s
interest in sports and entertainment led him to create
a network of entertainment sites with the eventual goal
of downloadable pay-per-view style videos and
memberships.



6pm.com Website

6pm.com was a rebranding of shoe retailer Shoedini.
As part of their new offering they added giftcards to
tthe site. Arroweye Solutions provideed the giftcard
service which we designed to seemlessly fit into their
new look and feel. As part of this we redesigned our
interface to better meet their needs.

6 6PMCOM. formerly shoedinice

HOME WOMEN'S SHOES MEN'S SHOES BRAMDS HANDBAGS
Free Shipping | Free Return Ship

Home = Select a Gift Card

GREETING-GIFT™ CARD

STEP ONE

select a dollar value to be stored on your gift card
|$5U vI or Choose your own armaount: $| a0

STEP TWO

choose your plastic gift card design

" Use one of ours

Design your Own

gift cand

G Grmcom

Create a Gift Card that reflects you!

Persanalizing your Gift Card is easy! Add text ar
upload a digital image!

Want to send multiple Greeting-Gift™ Cards ta
different peaple? Click here to learn more.
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Sign In | ¥our Account | Shopping Cart

Track Your Order | Order Histary | Closet

HOME WOMEN'S SHOES MEN'S SHOES BRANDE HAMDBAGE BAGE WHAT'S MEW SALE

Free Shipping | Free Return Shipping | 110% 'Plus' Price Guarantee

Horme = Select a Gift Card = Personalize Gift Card

GREETING-GIFT™ CARD

PERSONALIZE YOUR GIFT CARD

use the controls below to personalize your card

gift card preview: 40D BACKGROUND | ADD IMAGE = ADD TEXT

Type Your Message Here: Change the font, size and color:
Font: | Arial J
| -
: This is a sample of your font choice
H
E Size: I 10 vI Style: I Plain vl
H
B
b
alignment: Color:
]

REFRESH PREVIEW Hint: Uze the Space Bar and the Enter key to position your text

Click “Refrezh Preview” to view your card’s updated design.

I have reviewed the design and ressaging an my gift [~
card and I have complied with the Terms of Service.

| cance. [ cowinue »

on Guaranteed

Order Status?
Manage Your Account
Check your Srder Status

Customer Support
Forget your password
Wisit our Help Center

Shipping & Returns
See our Shipping Rates
See our Returns Policy

Gift Cartificates | About &prn | Affiliate Info | Privacy | Security | Contact Us @ 1999 - 2006 6prm, Inc All rights reserved,

gt OEIEBE -

| cance. |l conminue»

rder by Phone: 1-

Order Status?
Manage Your Account
Check your Drder Status

Shipping & Returns
See our Shipping Rates
See our Returns Palicy

Gift Certificates | About 6pr | Affiliste Info | Privacy | Security | Contact Us

n Guaranteed

Customer Support
Forget your passwaord
Wisit aur Help Center

@ 1999 - 20068 &prn, Inc All rights reserved.
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TransUnion Decisioning Tool

Designer & Developer
2006

TransUnion was replacing its mainframe applications
with web based applications running on open systems.
TransUnion’s business processes are extremely
complex. The goal of each application was to take that
complexity and make it manageable for novice users,
while allowing experienced users access to the tool’s
full capabilities.
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Iggy’s House Website

Designer & Developer
2006-2007

lggy’s House is a new website for a homeowner selling
their house. It needed to accomodate advertising for
revenue while being freindly and easy to use.

WELCOME SELL SEARCH
Signln | Reagister
selling

Market your home for free with rich
descriptions and pictures,

Give buyers a place to find out more about
your home quickly and easily,

Help potential buyers find vour home with a
free MLS Listing

See Samples | Tell Me How

LEARN

Enter as much as you'd lil

e: Marcus

buying
————— e |

Search for your next home.

Ifit's not on Iggy's, we'll tall you the best
places to search for it

Enter a Ziggy Mumber, a Zip Code ar a City

and State:
SEARCH

learning

Educate yourself about home buying, selling, fixing-up and many other areas in lgay's Classroom!

IGGYS
HOUSEQ

Iggy's Exclusive

G

Great Fix-Up [deas

Metropolitan -
I(]n ne CHASEC

Great design tips from Mortgage guestions

Training Tools from HGTY Metropolitan Home answered by Chase
The IggysHouse Promise Your Privacy | Terms & Conditions | AboutUs | <ContactUs | Careers | Hews

Enter as much as vou'd like... SEARCH

Sign Out My Profile

search terms

Iggy Number, Zip Code or City & State

@Whst does this mean?

results

ﬂ lggysHouse: 40 Properties
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AGENTS BUILDERS

Meade, Celestron, &
More

Examples: Premier US Meade &
102639 Celestron Dealer 25 years
SEARCH &0E01 of friendly expert senice
Chicago, 1L . astronomics.com
GPS for Meade
Telescopes

Add GPS to your ETX or
LXD55 Scope Fully
Integrated Unit - Only

The best property descriptions on the web,

wm, BuySide Realty: 355 Listings

SEE RESULTS 163!

ETX Astro accessories

Receive a 75% commision rebate,

GO TO RESULTS

See our unique range of
over 150 accessories to fit

_ wiww. scopetranix. cam

Realtorcom
GooogleBase
Craig’s List

Meade, C
lore

Premier U
Celestron
of friendly

www.astrono

GPS for 1 The IggysHouse Promise
Telescop

AddGPS ., ... _....

LXD55 Scope Fully

Integrated Unit - Only

$169!

www scopetronix com

ETX Astro accessories
See our unique range of
over 150 accessories to fit

Meade scopes
www astro-engineering. com

Shop for Meade
Telescope

Great deals on
telescopes. Free bottom-

line price comparisons.
www.pricegrabber.com

lMeade telescopes
Find Sporting Goods at
Wal-Mart at Every Day
Low Prices!
www.walmart.com

other recommended sites

Post it on Base. Find it on Google.

Craig’s List classified ads.

Meade scopes
www. astro-enginesring.com

The official site for the National Association fo Realtors.

Shop for Meade
Telescope

Great deals on
telescopes. Free bottom-

line price comparisons.
'Www. pricegrabber.com

Meade telescopes
Find Sporting Goods at
Wal-Mart at Every Day
Low Prices!
www.walmart.com
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TransUnion introduced a new Decisioning System

based on new back-end technology. We continued to

use feedback from users of previous systems and UX

best practices. We also introduced a more dynamic Ul

USing more DOM mGnipU|Clti0n Gnd A\JAX tO CreOte a Customer Support: 312-985-4357 | support@transunion.com @© 2012 TransUnion LLC. All rights reserved. | Privacy Policy | Terms of Use
more integrated experience.




TransUnion Prama Insights

Art Director & Designer
2016

In 2016 TransUnion created a new data and analytics
group called Prama. Their first product was Insights, a
visualization tool to identify market trends, analyze
relevant segments and help our clients make
appropriate decisions and adjustments.

TrunsUniung9 PRAMA Insights

66%

of lenders say data analytics are evolving
faster than their internal capabilities

—
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espafiol manage my p:

@ras o @rarcany
customers claims agents about contact us customers claims agents about Fa I co n I n su rq n ce G r°u p

find an agent claims overview become an agent about falcon 1
make a payment report a claim agent login careers contact us
manage my policy report claims fraud
learning center claims resolution

center

Car insurance, simplified.
We take protection personally.

Falcon Insurance Group wanted to update their web
presence to better reflect an updated business focus.
Moving from insurance startup to improving both their
service and image within the industry. Major goals were

@ raceen connecting with talented insurance agents and helping

customers claims agents about contact us

customers more easily file claims online.

Join our team.

A can-do attitude and a drive to succeed. Sound
like you? We're always looking for hard-working
closers who want to do their best work—and have
fun doing it.

Location:

Department:

e — my policy —
agents about contact us
@raraon

A policy you can trust.

customers claims

Join our team.

Competitive rates Flexible payment Premium discounts Prompt, fair claims
options and terms t
Affordable pricing Driver discounts to There for you when chmtomerns
for underserved Convenient plans for help you save. you need us most. aainE
drivers. all types of budgets.
P : : t:
Open positions Claims Adju agante
A can-do attitude and a drive to succeed. about
Sound like you? We're always looking for
Claims Coverage Adjuster hard-working closers who want to do contact us
Pt Sop 13, 2017 Falcon Insurance their best work—and have fun doing it.
. SpALS el company speciali the ap
the Falcon difference growpir\gytre‘:nend(
- 2 ‘ to join our team. Location: Department:
Claims Adjuster )
TX | Claims Department Sep 7, 2017 \‘ Dallas, TX v v
Job Responsibilitie:
+ Plan and manage es . "
Casualty Adjuster parties, collecting/  Open position{ Claims Adjuster
3 F IL | Claims Department | Jul 6, 2017 + Analyze obtained
- ¥ determine liability z
« Effectively docurr Claims Coverage A 1-800-929-FALC

information gatherii Falcon Insurance Company is a property and casualty

/ Casualty Adjuster + Process payment L | Claims Deparl jngyrance company specializing in non-standard manage my policy
i

Become an agent Join our team TX | Claims Department | May 26, 2017 * Work well with ot - au'éomobile insurance. F:Lcr?n is Erow;ngdtrerlﬂendously
and is continuing to seek the right individuals to join our
Partner with a company as entrepreneurial as you A can-do attitude and a drive to mu\d“s’ Quastioations: Claims Adjuster ) team. = g g
n-d : + 2-4 years experie
are. Join our network of 800 independent agents like you? We're always looking fcr’hi[d-v;qlklnl H— . Scl\gﬂmusﬁ?\s b: TXI]. ‘Clalms DépaJ Dallas, TX
who are interested in growing for the long haul closers who want to do their best work—and have automobile claim in '
with Falcon. fun doing it. ' + Passess strong cl

Job Responsibi
« Plan and manage claim investigations; including interviewing
IL | Claims Depar| all involved parties, collecting / evaluating documentation and
securing evidence

« Analyze obtained documentation and evidence, evaluate
coverage, determine liability and extent of damages

* Strong organizati Casualty Adjuster
make timely decisic

+ Bilingual - fluent
+ Other state licen:

Waoffara comprah Casualty Adjuster | . Effectively document records, update status notes, results of
ision and Long-lerr b cl D L infe . heri d othi 1 d
- 1-800-929-FALC Havadeslis £o @l aims Depal external information gathering and other relevant reports an

| opinions
« Process payment of claims
« Work well with others in a fast-paced environment

ply online Qualifications:
+ 2-4 years experience in handling multi-state, non-standard

automobile lines
+ Solid adjusting background with an understanding of policy
coverage, automobile claim investigation and negligence laws

- Possess strong customer service and negotiation skills

Got ihe App | Facetook 1-800-929-FAL + Strong organgamunal skills, ability to prisri(ize work, problem
solve and make timely decisions

+ Bilingual - fluent in English and Spanish

+ Other state licenses preferred

below.

We offer a camprehensive benefit package, which includes
health, dental, vision and long-term disability insurance and an
impressive 401(k) Plan. If you have desire to grow with a
company, please click the Apply Online button below.

ply online

GettheApe | Facebook 1-800-929-FALC
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©® TransUnion LLC. All Rights Reserved.
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1,300,000 recoros gy e e
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) Avro

780 we i
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e G o

MARCH 2016 +

PREVIEW
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TransUnion Prama DataHub

Art Director & Designer
2017

To extend TransUnion’s Prama data analytics platform
we added a data extraction tool. It allows clients to
create simple queries against the bureau’s data and
pull those results into our analytics tools.
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/ ABOUT COLORS LOGO

HEADLINE

VISION BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 0123456789

USER INTERFACE Xpediant Digital Brand Guide

ALTERNATIVES

use of our typefaces should primarily be Limited to the use cases outlined on the left.
Occasionally however, you will need to differentiate text for user interface elements or to
deemphasize or lower contrast in print. When color and size are not enough to achieve your
goals judicious use of heavy and light weights of vision is allowed.

VISION LIGHT
TAGLINES + SUBHEADS

BOMBARDIER
ABCDEFGHIJKLMNDPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz 0123456789

BODY COPY
VISION REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 0123456789

/ X : ‘EEI" [ﬁ'f" XPEDIANT DIGITAL GROUP, LLC © 2024

Xpediant Digital Style Guide

Xpediant Digital needed to update their brand
guidelines to accommodate their marketing website

and digital product development.

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz 0123456789 abedefghijklmnopqrstuvwxyz
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/ ABOUT COLORS L0GO TYPOGRAPHY USER INTERFACE Xpediant Digital Brand Guide
PRIMARY COLORS
XD GREEN XD BLUE XD GRAY XD LIGHT GRAY
c a R 163 c 100 R 39 [ R 109 c o R 188
M 0 G 206 M 93 G 5 M 0 G 110 M 0 G 190
Y 9 B % Y 2 B 12 Y o B 103 Y o B 192
K 0 K 13 K 60 K 30
PANTONE 367C PANTONE 294C BLACK 0% BLACK 30%
L AT LT LR AT HEX# A3CE4B HEX# 273470 HEX# 6DGEST HEX# BCBECO
0123456789
SECONDARY COLORS
/ ABOUT COLORS L0Go TYPOGRAPHY USER INTERFACE Xpediant Digital Brand Guide XD DARK GREEN
[ R 117 C 66 R &
M 9 G 60 M 5t G &
Y 2 B 148 Y 9% B 30
K 0 K 52
PANTONE 527C PANTONE 5747C
BOOTSTRAP BUTTONS
HEX# 753C94 HEX# 3D431E
For websites and web applications we start with the Bootstrap library as a foundation. we
have modified it to reflect Xpediant's brand. Please use the Bootstrap that we have modified (2) BUTTON TEXT BUTTON TEXT
to build your project. The basic components have been updated. If you find a component
that has not been updated please let us know and we will update it. Primary Button Secondary Button
Use this style of button for the main action Use this style of buttons
you would Like a user to take on a page or a that are not the focus of a . .
section of the page. page. Especially when there PUSEIBUD G G
ICONS . - . “ontrast in mind. At the
are multiple choices of an 5
neb.
For all buttons an icon is an option. In equal weight.
GD (@) D @ v & [D] 533 fury (0 E @ A O @ @ c A Q |;| D Figma you can turn the icon off or change
. . it's instance to a different one. Please use VIOLETS
For icons we use the Material Symbol Library. Use them in the rounded outline style. For use 3 5 ] Z 5 ‘ 5
. ) . . the 700 weight to match the type.
by themselves use the 400 weight, for use in a button use the 700 weight. Attached to this
Figma style guide is a Figma Library of all of the current Symbol icons. They are organized
by name, to search using alternate descriptions and to learn more about the library check
this website. Use the DarkBG button style of button on
() BUTTON dark colors. Try to minimize this. 248, 249, 255 117, 40, 148 144, 87 172 199,157, 220 234,219,242 249 243,252
FAFOFF 753C94 90STAC €79DDC EADBF2 FOF3FC
FORMS REDS
s 1 2 3 4 5
Field Label Field Label
Field Value [ Field value
A description of the text field. A description of the text field
A description of the error.
250, 250. 240 196, 5736 225.99.74 246154, 124 246 223,215 255,243,239
FAFAFOQ ca3924 E1634A FeoA7C F4DFD7 FFF3EF
Field Label
© Field value Field Value Field value Field value
A description of the text field. ORSNCES
s 1 2 3 4 5
Forms are self explanatory, just remember to use plenty of space around your forms to
maintain relationships between labels and form elements. The form will probably be the
key piece of the application and extremely important.
249, 249. 248 179. 80, 25 244.121.35 255,197, 152 255,237,224 255,249,245
FAFOFF 835019 F47923 FFC598 FFEDEQ FFF9FS
GOLDS
1 2 3 4 5
/ XPEDIANT XPEDIANT DIGITAL GROUP, LLC @ 2024 CONTACT
177,142.0 242,197, 16 255,223, 97 255, 243,193 252, 249, 237
BI8ECO F2csio FFDF&I FFF3CI FCF9ED

XPEDIANT DIGITAL GROUP, LLC © 2024 CONTACT US



Thanks.

mjcorn@chicagodesignfoundry.com



